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I Semester B.Com. Examination, May 2022

(Semester Scheme)
(NEP - 2021 - 22 and Onwards)

COMMERCE
Paper - 1.2: principles of Marketing

Time :2Yz Hours Max. Marks : 60

lnstruction : Answers must be written either in Kannada or Engtish.

SECTION - A

aqDrl - o

1 ' Answer any six sub-questions. Each subquestion canies two marks. ( 2x6=12)
oln$cnddo eg$ erua-dd*il9ri erudo,tu. €,.goloocb erud-€,d*oiro oddl uoddgdl

"dooadldd.
a) Define Marketing.

dndrt 3onr erdb{ 6ad $Ed e,fu .

b) What is Sales promotion ?
d>ou dzod aodded: t

c) Expand AIDA.

AIDA eab aio:r.
o ( J

d) what is the meaning of New product Deveropment ?
doi erudd eQ{qo3: ufirdedr ?

e) State two importance of Green Marketing.

s)

h)

d$ dr aa, aa do e dd dr d a dd: ag d:l$, d o$de udog: o.

Who are Marketing intermediaries ?
dndr$onr afidrd8rilsb olncb f

What is a Brand ?

agroas aoddedr ?

What is a Product Mix ?
erodd, al9ea.roddeab t

P.T.O.
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SECTION - B

aqDfi - rl

Answer any three questions. Each question carries four marks. (4x3=12)

oln$oaddrD drrocb €,d4119$4 erudoxr. {,9o3oodl $d4o1ro 6JDE1 uoddgdl
dooacbdd.

2. Distinguish between Marketing and Selling.
dndrt3onr d:dl dnqoe,rd ddrd drorddd:n drd:9xro.

3. What is Marketing Research ? Explain its objectives.
dndrt"3on{ iodoedd aoddedr ? cdd w{edzf$$o adoRr.

4. Briefly explain the need for Public Relations for business.
a-gaadrooA xadrxOd loddrrl$ uddrdd:n ioSdaan ado$.

5. What are the objectives of Price setting ?

. aJei 0rloo$ wdoedd+t olndldl t

6. Explain the levels of a Product.
wd6,d rfr%ddl". adotu.

SECTION - C

a?orod -:r

Answer any three questions. Each question carries twelve marks. (3x12=36)
odnd;oaddro abJo$ d{d9rl erudol. $9o3ood: €,d4oiro dqd& uodrl9dtr
dooadldd.

7. Examine the factors that must be considered while selecting the distrlbution
channels.
Dddma zodefrl$Q 

"o31 
dnd:aazl dodsdiaJerod etod.l$d:o doeEf .

8. Explain how external marketing environment has an impact on organisations.
md, d>drnionr dondd no{o$ dree3 deri $tIod ste$dd aourddl adotu.

9. Discuss the recent trends and developments in the field of marketing.
dndr t 3 o nr d;9 dO- eg e?3d d, dd I if 9$4 d:4 t:Qdd qo$d1 t3d r:r.

10. Explain the Product Life Cycle and the marketing strategies adopted at each
stage of the PLC.
erudd dedd aJgdS* edo:) drdj PLC d {,8 doddO_er$darrdood dndruSono

do$rl$d:o adol.

11. What is Marketing Segmentation ? Explain the bases of Segmentation.
dJa$do3,rozJrd oodded: ? eqJ6do$ droetrl$dl &do$.


