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Paper — 1.2 : Principles of Marketing

Time : 2V2 Hours Max. Marks : 60

Instruction : Answers must be written either in Kannada or English.
SECTION - A
NN - D
1. Answer any six sub-questions. Each sub-question carries two marks. (2x6=12)

O3RN TTOTIT T NOT-T,Z 0N eUZ0%. B,30dP0md U, 3 030 TR BOBNT),
coldalovcing

‘a) Define Marketing.
SRFFEIONT Y 330,839, R,

b) What is Sales Promotion ?
WIRTVES 2598 D0TTERD 9

c) Expand AIDA.
AIDA &35 2%03.

d) What is the meaning of New Product Development ?
3N wdﬁ e;azpa’é%ab ORI 9

e) State two importance of Green Marketing.
BATO 332, TTRET T 28R 2, 30020, 303, LBEWD.

f) Who are Marketing intermediaries ?
WRBEEI0N* ST, BSF D 0IRTd 2

g) What is a Brand ?
U2, 0% Q0TTERD ?

h) What is a Product Mix ?
HVB, 003,60 DOTTEd ?
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SECTION - B
RN - W
Answer any three questions. Each question carries four marks. (4%3=12)

C3RFTTTCR SR TF DY w0ZoR. B,3c3R0md 3 cdae FILR, LOFNTR)
BRODTZT.

2. Distinguish between Marketing and Selling.
TRBFLION RBY WHRTEIT @I T ABD, MOTISKO.

3. What is Marketing Research ? Explain its objectives.
Bdresont FodReRs Q0BTERd ? T3 YVT BRYR) DIOX.

4. Briefly explain the need for Public Relations for business.
mzsmcmtﬁ TOWF WRT NODTF NS eﬁ@sgaz\g ﬁoéﬂmh TIOA.

5. What are the objectives of Price setting ?
238 ARQOD LT3 BN CERJ) ?

6. Explain the levels of a Product.

BT SLRII), DTOR.
SECTION-C
TN - 2
Answer any three questions. Each question carries twelve marks. (3x12=36)

[evspjianiaieioknelcies) @%ﬁ@ﬁ enJ§ O&. B, 803R0TD @%&b@ Sépc&: E:Boﬁﬁ@'a“%
ﬁmo&;dogzﬁ.

7. Examine the factors that must be considered while selecting the distribution
channels.

DITE WS IR, 5030, RPRTON TORESRIET 0BRIRY, ToesA.

8. Explain how external marketing environment has an impact on organisations.
2, WP EON’ WORTR) BoF oD [oed Ferk T, WeTIFT DOWITY, WFOA.

@

9. Discuss the recent trends and developments in the field of marketing.
SRBFLoN’ 363,39 adewds BT SNTS) @B e;azque% RO, 2RI A.

10. Explain the Product Life Cycle and the marketing strategies adopted at each
stage of the PLC.

V3T, 26T 235, 0% 3 PLC 3 T3 BoHS, <9RRRR0B SR LN
3031y QF0R.

11. What is Marketing Segmentation ? Explain the bases of Segmentation.
ﬁnd:sé% DPHRT 0TTEI ? P HRIOH BUROTFIY, D[OR.




